
Search Box Optimization (SBO) 

Introduction 

Search Box Optimization (SBO) is a method of optimizing a website for search engines to return 

results tailored specifically to the user’s search query. By purchasing keywords and optimizing 

your website for those keywords, you can ensure that your website is the first result returned 

by the search engine when users search for specific terms. This allows your website to 

dominate the search engine autocomplete, as it will return only your website or service as a 

result. This is especially beneficial for small businesses who may not be able to compete with 

larger companies when it comes to traditional search engine optimization (SEO). This white 

paper will discuss the advantages of SBO over SEO, explain the benefits of purchasing 

keywords, and explain how purchased keywords can be used to dominate the search engine 

autocomplete.  

Advantages of SBO Over SEO 

SBO offers several advantages over traditional SEO. The first advantage is the speed at which 

SBO can be implemented. Unlike SEO, which can take months or even years to show results, 

SBO can be implemented almost immediately. This allows businesses to quickly reach the top of 

search engine results without having to wait for their SEO efforts to pay off.  

Another advantage of SBO is that it can be tailored to fit any budget. Unlike SEO, which requires 

significant resources to execute effectively, SBO can be customized to fit any budget. This 

allows businesses to purchase keywords that are appropriate for their budget and only pay for 

those that will produce the desired results.  

Finally, SBO offers more control over the search engine autocomplete. While SEO is limited to 

helping businesses rank for certain keywords, SBO can be used to control which results appear 

for a given search query. This allows businesses to ensure that their website or service is the 

first result returned by the search engine when a user searches for a specific term. 

Benefits of Purchasing Keywords 

Purchasing keywords is a key component of SBO. By purchasing keywords, businesses can 

ensure that their website or service is the first result returned by the search engine when a user 

searches for a specific term. This can be done by bidding on keywords or by purchasing them 

directly from the search engine.  

Purchasing keywords can also be used to target specific markets or demographics. By 

purchasing keywords that are relevant to a particular market or demographic, businesses can 

ensure that their website or service is being seen by the right people. This can be especially 

beneficial for small businesses, as they can target specific markets that may be too small or too 

niche to target with traditional SEO efforts. 



Finally, purchasing keywords can help businesses stay ahead of the competition. By purchasing 

keywords that are relevant to their business, businesses can ensure that their website or 

service is the first result returned when a user searches for a specific term. This can help 

businesses stay ahead of the competition and increase their visibility in the search engine 

results. 

How Purchased Keywords Can Dominate the Autocomplete 

Purchased keywords can be used to dominate the search engine autocomplete. By purchasing 

keywords that are relevant to a particular search query, businesses can ensure that their 

website or service is the first result returned when a user searches for a specific term. For 

example, if a business specializes in personal injury law and they purchase the keyword 

“personal injury attorney Boston,” they can ensure that their website or service is the first 

result returned when a user searches for this term. Similarly, if a business specializes in selling 

shoes and they purchase the keyword “shoes,” they can ensure that their website or service is 

the first result returned when a user searches for this term.  

By dominating the autocomplete, businesses can increase their visibility in the search engine 

results. This can lead to more traffic to their website or service and, ultimately, more sales.  

Conclusion  

Search Box Optimization (SBO) is a method of optimizing a website for search engines to return 

results tailored specifically to the user’s search query. By purchasing keywords and optimizing 

your website for those keywords, you can ensure that your website is the first result returned 

by the search engine when users search for specific terms. This allows your website to 

dominate the search engine autocomplete, as it will return only your website or service as a 

result.  

Purchasing keywords is a key component of SBO. By purchasing keywords, businesses can 

ensure that their website or service is the first result returned by the search engine when a user 

searches for a specific term. This can be done by bidding on keywords or by purchasing them 

directly from the search engine. Additionally, purchasing keywords can be used to target 

specific markets or demographics and stay ahead of the competition.  

Finally, purchased keywords can be used to dominate the search engine autocomplete. By 

purchasing keywords that are relevant to a particular search query, businesses can ensure that 

their website or service is the first result returned when a user searches for a specific term. This 

can lead to increased visibility in the search engine results and, ultimately, more traffic and sales. 


